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Similarity Bias
Research Summary

People like me are bettar thar

Similarity biases arise from our hard-wired motivation to feel good about ourselves
and the groups to which we belong.

Examples of Similarity biases include:
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In-Group Bias Out-Group Bias
Seeing people who are similar to you, or who are

part of your in-group, more positively simply because

they are like you

Seeing people who are different than you, or who

belong to groups other than your own, rore

negatively (@and, often, more stereatypically)
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Expedience Bias
Research Summary

If it feels right, It must be trues

Expedience biases are mental shortcuts or rules-of-thumb that help us make quick
and efficient decisions, using the brain's System 1 - a fast, intuitive system that
makes decisions based on what information is easily accessible and feels right.

Examples of Expedience biases include:

Confirmation Bias Availability Bias Representativeness Bias

Relying anly on information

omes to mind sasily

h that occupation
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Experience Bias
Research Summary

My perc eplions are accurawe

Experience biases are a result of your brain being built to experience the world as
a direct and objective representation of what is really out there in the world. The
(unconscious) assumption that our experience corresponds to reality is referred to
as “naive realism.”

Examples of Experience biases include:

&

False Consensus Effect Bias Blind Spot Illusion of Transparency
Overestimating the extent to Believing that you are less likely Overestimating the dagree
which others agree with you: the to be affected by unconscious to which your ‘h"}u—gms and
lency to assume that your bias than others intentions are clear and obvious

behefs habits, and opinions are to others
"normal” and that most people
think the same way

Experience biases can happen anytime that you fail to a /ay you see things may not be the way they
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Distance Bias
Research Summary
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Distance biases are a result of the brain's recently discovered “proximity network,”
which is sensitive to how far away something is in distance, time, or ownership.

Things that are further away are unconsciously valued less, and assigned less
importance.

Examples of Distance Bias include:

Temporal Discounting Endowment Effect

The tendency to devalus rewa The tendency to value something more once you are

in possession of it, simply because it belongs (o you
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Safety Bias
esearch Summary
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Safety biases are a consequence of the fact that the brain’s threat-detecting
network, which is sensitive to danger and loss, is many times larger than the
brain’s reward-detecting network. As a result, we assign greater weight or value to
potential losses than we do potential gains.

Examples of Safety Bias include:
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Loss Aversion Sunk Costs

me 15 Having a hard time giving up on semething le.g
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